SHAIKH SAMI SAEED (MBA - MARKETING)

EDUCATION

OBJECTIVE + MBA (marketing) — (CGPA — 6.50)

. o Sasmira’s Business School, Worli, Mumbai
To work in an organization

as a Marketing professional
where 1 can contribute to * B.M.S gCG_PA'7_-50) ) )
the organization’s growth Mumbai university, Mumbai, India.
and profitability and in turn

get an opportunity to gain + H.S.C — (49%)

exposure and expertise that . . .
el iy e o el o Mohinder Singh Kabal Singh college, Kalyan (w)

promising and successful
career.

.« S.S.C-(67%)
New Sri Vani Vidyashala High School, Kalyan(w)

INTERNSHIP
ﬁgghRfilso Ak e Amul, Mumbai, Maharashtra
Al Nad, »  Profile: Junior Sales trainee
Al Qasmia, * To lead business growth & development, developing relationship with
Sharjah. retailer, distributors and consumers having good at making strategies,

PHONE

setting objectives to develop and improve the business.
+971 501457548

EMAIL ACHIEVEMENTS

e el oD@z + Participant in Sasmira’s Institute —Youth on in the year 2022.

 Participated in Quiz competition.
* Organized a karma fest in college.

ail.com

Additional
Qualification
SEO PERSONAL DETAILS
Web Development + D.O.B. : 02" July 2000
+ Marital Status : Single
Skills & Abilities + Languages known : English, Hindi, Urdu, Marathi.
Customer * Hobbies : Reading, cricket, Cooking.
relationship
management
Consumer behavior I confirm that, the above information is true and correct to the best of my
ways to handle it. knowledge.

Business
communication

Basic financial and
management
accounting.

Retail & branding

(Shaikh Sami)
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